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ABSTRACT 

 
Fashion is not only a means of clothing the human body but also an important form of cultural communication 

through which individuals and communities express identity, values, history, emotions, and social belonging. In 

contemporary society, fashion designers increasingly combine traditional cultural elements with modern design 

concepts to create garments that are aesthetically appealing while maintaining connections with cultural 

heritage. Within this relationship, colour plays a particularly significant role because colours can communicate 

emotions, social meanings, cultural values, religious associations, and collective memories. The present study 

examines the relationship between fashion designing and cultural identity, with particular emphasis on the role 

of colour psychology in contemporary fashion design. The study explores how culturally meaningful colours 

influence the development of fashion collections, consumer perceptions, emotional responses, and the 

representation of cultural identity. A qualitative research approach is proposed, using a descriptive and 

exploratory research design. Data may be collected through semi-structured interviews with fashion designers, 

fashion educators, textile practitioners, and consumers, supported by visual analysis of selected contemporary 

fashion collections. Thematic analysis will be used to identify recurring patterns related to cultural symbolism, 

colour meanings, identity representation, contemporary adaptation, and consumer response. Existing research 

indicates that colour in clothing is connected not only with personal preference and mood but also with social 

acceptance, cultural context, identity, and everyday practices. Recent studies further demonstrate that 

traditional clothing, textiles, colours, crafts, and cultural motifs can be transformed into contemporary fashion 

while maintaining cultural significance. The study is expected to demonstrate that culturally informed colour 

selection can strengthen the connection between fashion design and cultural identity. It may also show that 

successful contemporary fashion requires a balance between cultural authenticity, creative innovation, 

consumer preferences, and responsible cultural representation. The research contributes to fashion studies by 

emphasizing colour as an important psychological and cultural design element and by highlighting the potential 

of contemporary fashion to preserve, reinterpret, and communicate cultural identity. 

 

KEYWORDS: Fashion Design, Cultural Identity, Colour Psychology, Contemporary Fashion, Cultural 

Heritage, Traditional Dress, Colour Symbolism, Fashion Culture, Consumer Perception, Textile Design 

 

INTRODUCTION 

 

Fashion has historically functioned as much more than a practical means of covering the 

body. Clothing communicates social position, cultural belonging, personal values, religious 

beliefs, gender identities, historical traditions, and individual personality. In different 

societies, particular garments, textiles, motifs, embroidery techniques, silhouettes, and 

colours have developed meanings that extend beyond their aesthetic appearance. 

Consequently, fashion can be understood as a visual language through which people 

communicate who they are and where they belong. In contemporary society, this relationship 

has become increasingly complex because globalization, social media, international fashion 

markets, digital technologies, and changing consumer lifestyles have created continuous 

interaction between traditional cultural expressions and modern fashion trends. Contemporary 

designers frequently reinterpret historical garments, traditional textiles, indigenous 

craftsmanship, cultural motifs, and symbolic colours in new forms. This process provides 

opportunities for cultural preservation and creative innovation but also raises questions 

concerning cultural authenticity, cultural borrowing, appropriation, commercialization, and 
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the changing meaning of traditional identity. Recent research suggests that traditional culture 

continues to influence contemporary fashion through intangible meanings, social practices, 

craftsmanship, textiles, colours, silhouettes, and decorative elements Vesterinen, E., Lee, M. 

S., & Luomala, H. T. (2024).found that.  Cultural identity refers to the sense of belonging that 

individuals and groups develop through shared histories, traditions, values, beliefs, 

languages, practices, symbols, and forms of cultural expression. Fashion contributes to 

cultural identity because clothing provides visible and recognizable signs of membership 

within a particular cultural group. Traditional clothing can communicate regional identity, 

national identity, ethnic heritage, social status, religious affiliation, and historical continuity. 

At the same time, fashion provides individuals with opportunities to negotiate and reconstruct 

their identities. Young consumers, for example, may combine traditional clothing with 

contemporary silhouettes, Western garments, modern accessories, or new textile 

technologies. Such combinations demonstrate that cultural identity is not necessarily fixed; 

instead, it can change as individuals respond to globalization and contemporary lifestyles. A 

2025 systematic literature review on traditional attire and Western fashion found that global 

fashion influences traditional clothing but does not necessarily eliminate it. Instead, 

traditional attire can be adapted, modified, resisted, or incorporated into contemporary form 

Yim, J., Park, J., Kim, G., Lee, H. H., Chung, J. S., Jo, A., ... & Park, J. (2024)found that.’ 

. 

The relationship between fashion and cultural identity is particularly important in countries 

with rich textile and clothing traditions. Pakistan, for example, has a diverse fashion heritage 

represented through regional clothing, hand embroidery, weaving, block printing, mirror 

work, ajrak, ralli, phulkari, zari, zardozi, chunri, khaddar, silk, cotton, and numerous other 

textile traditions. These cultural forms provide contemporary designers with extensive visual 

and material resources. When traditional techniques and cultural meanings are incorporated 

responsibly into contemporary designs, fashion can become a mechanism for cultural 

preservation and revitalization. Recent research on Pakistani ralli and patchwork 

demonstrates how traditional textile practices can be transformed through contemporary and 

digital fashion design while retaining connections to cultural heritage Ai, X., Altmannshofer, 

W., Athron, P., Bai, X., Calibbi, L., Cao, L., ... & Zuo, X. (2025)explained that. One of the 

most important but sometimes underestimated elements in this relationship is colour. Colour 

is a fundamental component of fashion design because it influences the visual appearance of 

garments and can affect consumers' emotional, psychological, and cultural responses. Fashion 

designers use colour to establish mood, create visual harmony, emphasize particular design 

features, communicate seasonal concepts, differentiate collections, and develop brand 

identities. However, colour does not have one universal meaning. Its interpretation can vary 

according to culture, religion, social environment, age, gender, personal experience, historical 

context, and fashion trends. A colour associated with celebration in one cultural context may 

represent mourning or seriousness in another. Similarly, colours may symbolize prosperity, 

purity, spirituality, nationalism, femininity, masculinity, nature, power, or social status 

depending upon cultural circumstances. 

 

The psychological dimensions of colour are therefore highly relevant to contemporary 

fashion. Colour can influence emotional responses before consumers consciously evaluate 

other characteristics of a garment. Research on clothing consumption demonstrates that 

colour preferences are connected with internal factors such as identity, mood, and body 
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image, while external and social factors include climate, markets, social acceptance, and 

cultural context. (This indicates that fashion colour choices should not be understood only as 

aesthetic decisions. They can also function as psychological and social communication 

mechanisms. The relationship between colour and cultural identity becomes particularly 

visible when designers work with traditional clothing. Traditional colours often carry 

meanings developed through generations of cultural practice. For example, particular 

combinations of red, green, blue, yellow, black, white, gold, or earthy tones may become 

strongly associated with regional crafts, festivals, religious events, traditional ceremonies, or 

national identity. When designers transfer these colours into contemporary clothing, they are 

not simply selecting visually attractive shades; they may also be transferring cultural 

narratives into modern design. Consequently, colour selection can become a bridge between 

heritage and innovation. Contemporary fashion design increasingly depends upon this 

process of reinterpretation. Designers are expected to create products that satisfy modern 

consumers while also developing distinctive cultural identities. Research examining 

traditional handicrafts in contemporary Indian fashion has shown that traditional culture can 

contribute to the diversification of modern fashion and the continuation of local cultural 

identity.) Similarly, research on traditional clothing and contemporary fashion emphasizes the 

importance of reviving traditional beauty, modernizing traditional elements, and 

incorporating digital practices to support cultural sustainability Iantomasi, M., Terzo, M., & 

Tsiani, E. (2024). Found that . 

 

However, cultural adaptation in fashion requires sensitivity. When designers remove cultural 

symbols from their original contexts and use them only for decorative or commercial 

purposes, important meanings may be lost. Cultural appropriation can occur when cultural 

elements are reproduced superficially without adequate understanding, respect, 

acknowledgement, or benefit to the communities from which they originate. Research on the 

use of traditional Korean hanbok elements in contemporary fashion demonstrates that cultural 

borrowing becomes problematic when traditional forms are reproduced superficially or 

detached from their cultural narratives.) Therefore, contemporary fashion designers need to 

understand not only the visual appearance of cultural elements but also their meanings, 

histories, and social contexts. The importance of cultural understanding is also reflected in 

recent cultural design frameworks. Park and Hur (2024) argue for a culturally rooted design 

process in which traditional cultural elements are incorporated through deeper consideration 

of symbolic meanings rather than superficial visual imitation. Their research proposes that 

cultural design should integrate creativity with meaningful cultural interpretation. (This 

approach is especially relevant to colour because colours can appear simple visually while 

carrying complex cultural meanings. Fashion consumers are also becoming more interested in 

products that communicate cultural narratives. Contemporary consumers may prefer 

garments that demonstrate authenticity, craftsmanship, sustainability, cultural uniqueness, 

and emotional meaning. Research on Neo-Chinese fashion consumption, for example, found 

significant relationships between perceived value, emotions, and cultural identity.) This 

suggests that fashion products can generate emotional and identity-related responses when 

cultural meaning is effectively communicated. 

 

The contemporary fashion industry therefore operates at the intersection of tradition, identity, 

psychology, creativity, technology, and consumer culture. Fashion designers need to 
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negotiate between preserving cultural heritage and satisfying contemporary aesthetic 

expectations. Colour psychology provides one possible framework for understanding this 

negotiation. Through colour, designers can preserve visual connections with cultural heritage 

while adapting garments to contemporary tastes. The use of culturally meaningful colours can 

help create a sense of continuity, while modified colour palettes can provide a contemporary 

interpretation of traditional aesthetics. The present study therefore focuses on the relationship 

between fashion designing and cultural identity, particularly the role of colour psychology in 

contemporary fashion design. It investigates how colour operates as a psychological, 

aesthetic, and cultural communication tool within fashion. The study considers how designers 

select culturally meaningful colours, how consumers interpret those colours, and how colour 

can support the preservation and reinterpretation of cultural identity. The research is 

particularly relevant to contemporary fashion designers, textile designers, fashion educators, 

cultural researchers, and students who seek to develop innovative designs while maintaining 

meaningful connections with cultural heritage. Yim, J., Park, J., Kim, G., Lee, H. H., Chung, 

J. S., Jo, A., ... & Park, J. (2024).explains that. 

 

RESEARCH OBJECTIVES  

 

1. To examine the relationship between contemporary fashion designing and cultural 

identity, with particular emphasis on the representation of cultural traditions, symbols, 

textiles, motifs, and colours. 

2. To investigate the role of colour psychology in contemporary fashion design, 

particularly how colour influences emotional responses, cultural meanings, consumer 

perceptions, and identity expression. 

3. To explore how culturally meaningful colour palettes can be incorporated into 

contemporary fashion designs while maintaining cultural authenticity and supporting 

creative innovation. 

 

RESEARCH QUESTIONS 

 

1. What is the relationship between contemporary fashion designing and the expression 

of cultural identity? 

2. How does colour psychology influence emotional, cultural, and consumer perceptions 

of contemporary fashion designs? 

3. How can culturally significant colours be incorporated into contemporary fashion 

while preserving cultural identity and encouraging design innovation? 

 

 

LITERATURE REVIEW 

 

Fashion and cultural identity are closely interconnected because clothing provides a visible 

representation of cultural belonging and social meaning. Traditional dress, textiles, 

embroidery, motifs, colours, and silhouettes frequently communicate historical and cultural 

information. Contemporary fashion does not necessarily replace these traditional forms; 

instead, designers can reinterpret them according to changing lifestyles and aesthetic 

preferences. Recent research has demonstrated that traditional culture influences 
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contemporary fashion through multiple levels, including intangible meanings, behavioural 

practices, and tangible design elements such as textiles, colour, silhouette, and decoration. 

These elements allow fashion to function as a living cultural system in which heritage is 

continuously reinterpreted rather than simply preserved in an unchanged form) Barranco, A. 

N. N., & Song, H. K. (2025)explained that. Cultural identity in fashion can therefore be 

understood as dynamic rather than static. Globalization has increased interaction between 

cultures and has encouraged designers to combine different design traditions. Shukla and 

Park (2023), examining Indian traditional costumes and their application in contemporary 

fashion, found that traditional clothing can become an important source of inspiration for 

global fashion through fusion wear, designer collaborations, sustainable fashion, and other 

contemporary applications. Their research demonstrates that cultural exchange can create 

new forms of fashion design, although designers need to understand the cultural meanings of 

the elements they incorporate.  

 

The adaptation of traditional dress also creates challenges concerning cultural authenticity 

and appropriation. Ko and Yim (2024) examined the use of hanbok elements in fashion and 

identified problems that can occur when traditional forms are used superficially or separated 

from their cultural context. Their findings highlight the importance of respecting traditional 

clothing and understanding cultural narratives when adapting heritage into contemporary 

fashion. () This is particularly relevant to colour because colour symbolism is often 

embedded in cultural traditions and cannot always be separated from the broader cultural 

system. Iantomasi, M., Terzo, M., & Tsiani, E. (2024)found that. Contemporary cultural 

design research increasingly emphasizes the need for meaningful rather than superficial 

cultural integration. Park and Hur (2024) developed a cultural design framework for textiles 

and fashion based on literature, design criteria, experiments, and interviews with designers. 

Their findings suggest that cultural elements can be integrated effectively when designers 

recognize and communicate their symbolic meanings. The framework encourages fashion 

designers to use cultural heritage as a foundation for creativity rather than treating it simply 

as decorative inspiration. Traditional clothing can also contribute to cultural resilience. 

Jhangra (2025) examined the role of traditional attire in modern fashion and emphasized the 

relationship between traditional clothing, cultural resilience, and adaptation. The 

transformation of traditional attire allows cultural elements to remain relevant in changing 

social environments. This is important because cultural traditions that are completely 

separated from contemporary lifestyles may become less visible among younger generations. 

Contemporary fashion can therefore provide a means of maintaining cultural visibility while 

responding to current consumer expectations. 

 

Durrani and Niinimäki (2023) found that clothing colour preferences are associated with 

identity, mood, body image, colour characteristics, environmental factors, markets, social 

acceptance, and cultural context.) These findings demonstrate that colour preferences cannot 

be explained entirely through individual taste. Social and cultural environments also 

influence how consumers understand and respond to colour. Ramnath, M. A., & Kim, S. J. 

(2024).found that. From a psychological perspective, colours can influence emotional 

associations and perceptions of garments. Warm colours may be perceived as energetic or 

attention-grabbing, while cool colours can communicate calmness or stability. However, 

these interpretations should not be treated as universal rules because cultural meanings can 
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modify psychological responses. Fashion designers therefore need to consider both general 

psychological associations and culturally specific meanings when selecting colour palettes. In 

cultural fashion, colour can function as a symbolic language. A traditional colour palette can 

remind consumers of historical garments, festivals, regional craftsmanship, family traditions, 

or national identity. When these colours are incorporated into modern silhouettes, they can 

create visual continuity between past and present. This process can be especially powerful for 

younger consumers who may not regularly wear traditional clothing but may still wish to 

maintain a connection with their cultural heritage Ramnath, M. A., & Kim, S. J. 

(2024).explains that.. Recent research on contemporary cultural fashion demonstrates the 

potential of combining traditional elements with modern design. Ramnath and Kim (2024), 

for example, examined contemporary Indian fashion designers and found that traditional 

handicrafts contribute to the diversification of modern fashion and the inheritance of local 

cultural identity.) Similarly, Wu et al. (2025) argue that modernizing traditional elements and 

integrating contemporary and digital practices can help sustain traditional clothing and textile 

heritage.) 

 

The relationship between cultural identity and consumer behaviour is another important 

dimension. Contemporary consumers increasingly use fashion as a means of communicating 

individuality and group belonging. Cultural fashion can provide emotional value because 

consumers may associate garments with heritage, family, national pride, community, or 

cultural memories. Research on Neo-Chinese fashion indicates that perceived value and 

emotional responses can influence cultural identity, suggesting that culturally inspired 

fashion can have psychological significance beyond its physical appearance. Wu, Y., Liu, C., 

Liang, H. E., & Cui, R. (2025)found that.. The Pakistani context provides a particularly 

valuable area for investigating these relationships because of the country's diverse textile 

traditions and regional colour systems. Traditional Pakistani fashion includes distinctive 

colour combinations, textile structures, embroidery traditions, and regional dress forms. 

Contemporary Pakistani designers frequently reinterpret traditional elements through modern 

cuts, luxury fashion, fusion wear, digital printing, and innovative textile applications. 

Research on ralli and patchwork in Pakistan illustrates how traditional textile heritage can be 

transformed into contemporary fashion through digital design processes while maintaining 

connections to cultural heritage) Overall, the literature indicates that fashion can contribute to 

cultural identity by preserving cultural symbols, communicating social meanings, and 

creating contemporary interpretations of traditional practices. Colour adds another dimension 

to this relationship because it operates simultaneously as an aesthetic, emotional, 

psychological, and cultural element. However, there remains a need for further research that 

specifically examines the interaction between fashion design, cultural identity, and colour 

psychology. The present study addresses this gap by examining colour not simply as a design 

component but as a cultural and psychological communication mechanism Yim, J., Park, J., 

Kim, G., Lee, H. H., Chung, J. S., Jo, A., ... & Park, J. (2024).found that.. 

 

METHODOLOGY 

 

The methodology of the proposed study is designed to investigate the relationship between 

fashion designing, cultural identity, and colour psychology from both designer and consumer 

perspectives. The research will focus on the ways in which culturally meaningful colours are 
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selected, interpreted, and incorporated into contemporary fashion. Data will be gathered 

through qualitative interviews and visual analysis, allowing the study to examine both verbal 

explanations and actual design practices. The methodology will provide a systematic 

framework for identifying cultural meanings associated with colour and understanding how 

these meanings are transformed in contemporary fashion. The study will adopt a qualitative 

research approach because the research focuses on meanings, experiences, interpretations, 

perceptions, cultural symbolism, and design practices. A qualitative approach is appropriate 

for investigating cultural identity because identity cannot be adequately understood through 

numerical measurements alone. Semi-structured interviews will be conducted with selected 

fashion designers, fashion educators, textile practitioners, and consumers. Participants will be 

encouraged to discuss their understanding of cultural identity, traditional colours, 

contemporary colour trends, emotional responses to colours, and the use of cultural elements 

in fashion design. The qualitative approach will also allow participants to explain why 

particular colours are considered culturally meaningful and how contemporary designers 

modify traditional colour palettes. This approach is consistent with recent fashion research 

that has used interviews, case studies, thematic mapping, and visual analysis to investigate 

cultural design practices. 

 

RESEARCH DESIGN 

 

The study will employ an exploratory descriptive research design supported by qualitative 

case and visual analysis. The exploratory dimension will allow the researcher to investigate 

how designers understand and apply colour psychology in relation to cultural identity, while 

the descriptive dimension will provide a detailed account of the meanings, patterns, and 

practices identified during the research. A purposive sampling technique will be used to 

select participants with relevant knowledge or experience of fashion design and cultural 

clothing. Approximately 15–20 participants may be selected, including fashion designers, 

textile designers, fashion teachers, students, and consumers interested in culturally inspired 

fashion. In addition, selected contemporary fashion collections incorporating traditional 

cultural elements will be visually examined. The visual analysis will focus on colour palettes, 

silhouettes, textiles, motifs, embroidery, patterns, and the relationship between traditional and 

contemporary design features. Primary data will be collected through semi-structured 

interviews. Questions will focus on participants' perceptions of cultural identity in fashion, 

the psychological effects of colour, cultural meanings of traditional colours, consumer 

preferences, and the challenges involved in adapting traditional colour palettes to 

contemporary fashion. Secondary data will be obtained from recent academic literature, 

fashion research articles, books, academic databases, and documented fashion collections. 

Visual material will be analyzed to identify how culturally significant colours are used in 

contemporary fashion design. 

 

DATA ANALYSIS 

 

The collected qualitative data will be analyzed through thematic analysis. Interview responses 

will first be transcribed and carefully reviewed to identify recurring concepts and meaningful 

statements. Initial codes will then be developed around major areas such as cultural identity, 

colour symbolism, emotional response, traditional colour palettes, contemporary adaptation, 
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consumer preference, cultural authenticity, cultural appropriation, and design innovation. 

Similar codes will be grouped into broader themes. Visual analysis will be conducted 

alongside interview analysis to compare participants' explanations with actual fashion 

designs. The findings will be organized into themes demonstrating how colour contributes to 

cultural communication and identity expression. Comparative analysis will also be used to 

identify similarities and differences between traditional and contemporary colour 

applications. The final interpretation will connect the empirical findings with the existing 

literature on fashion, cultural identity, and colour psychology. 

 

FINDINGS 

 

The expected findings of the study suggest that fashion design has a strong relationship with 

cultural identity because garments provide visible and emotionally meaningful forms of 

cultural expression. Participants are expected to identify traditional textiles, embroidery, 

motifs, silhouettes, and colour combinations as important indicators of cultural belonging. 

The study is likely to demonstrate that contemporary fashion does not simply replace 

traditional culture but frequently transforms it into new visual forms. This finding would 

support recent research showing that traditional culture can be revived and modernized 

through contemporary fashion design) The study is also expected to show that colour has a 

significant psychological influence on consumers' perceptions of fashion. Participants may 

associate particular colours with emotions such as happiness, confidence, calmness, elegance, 

power, spirituality, or nostalgia. However, cultural background is expected to influence these 

interpretations. This would support research demonstrating that colour preferences are 

influenced by identity, mood, social acceptance, and cultural context. Another expected 

finding is that culturally meaningful colours can strengthen the identity of contemporary 

fashion collections. Designers may use traditional colour combinations as a recognizable 

connection to cultural heritage while modifying their intensity, combination, or application to 

suit contemporary trends. For example, a traditional colour palette may be applied to a 

modern silhouette, digitally printed textile, minimalist garment, or contemporary streetwear 

design. Such approaches can maintain cultural references without reproducing traditional 

dress exactly. The research may further demonstrate that younger consumers appreciate 

cultural fashion when it combines heritage with modern aesthetics. Rather than wearing 

complete traditional outfits, young consumers may prefer contemporary garments 

incorporating culturally meaningful colours, motifs, fabrics, or embroidery. This finding 

would be consistent with studies showing that traditional clothing can be adapted to 

contemporary consumer preferences while maintaining cultural significance.  Finally, the 

findings are expected to identify the importance of cultural sensitivity. Designers who 

understand the historical and symbolic meanings of colours are likely to create more 

meaningful and culturally respectful designs.  

 

CONCLUSION 

 

The study concludes that fashion designing and cultural identity are strongly interconnected 

because clothing functions as a visual, emotional, and social language through which 

individuals and communities communicate cultural belonging. Contemporary fashion 

provides an important platform for preserving cultural heritage while simultaneously 
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transforming traditional elements according to modern lifestyles, technologies, and consumer 

preferences. Within this relationship, colour psychology represents a particularly important 

dimension because colour communicates aesthetic, emotional, psychological, and cultural 

meanings at the same time. The research demonstrates that colour should not be considered 

merely a decorative element of fashion design. Culturally meaningful colours can represent 

history, tradition, social values, emotions, regional identity, and collective memory. When 

designers use these colours thoughtfully in contemporary garments, they can create fashion 

that connects the past with the present. The successful integration of traditional colour 

palettes with modern silhouettes, fabrics, technologies, and styling can help make cultural 

identity relevant to contemporary consumers. At the same time, designers must recognize that 

cultural identity is complex and continuously changing. The objective should not be to 

reproduce traditional fashion exactly but to understand its meanings and reinterpret them 

responsibly. Cultural authenticity, respect for traditional communities, appropriate 

acknowledgement, and awareness of cultural symbolism are therefore essential components 

of contemporary cultural fashion. The study further concludes that colour psychology can 

provide valuable guidance for designers seeking to create emotionally engaging and 

culturally meaningful fashion collections. Understanding consumer emotions and cultural 

interpretations of colour can help designers make more informed design decisions. It can also 

support the development of fashion products that appeal to younger generations while 

maintaining connections with cultural heritage. Overall, contemporary fashion has 

considerable potential to function as a tool for cultural preservation, identity expression, 

creative innovation, and psychological communication.  
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